
00;00;05;02 - 00;00;23;29
Intro/Outro
Career EQ provides students and young professionals advice for 
launching the early stages of their career. Each guest is hand-
selected based on the week's topic. Our host is Jon Quinn, senior 
lecturer at the Fisher College of Business at the Ohio State 
University. Let's see what Jon has in store for us today.

00;00;24;01 - 00;00;51;28
Jon Quinn
Summer is on the minds of many of us. Dreams of warmer weather, 
weekends by the pool or the beach. A beverage of choice in your hands. 
I'm sorry I drifted off in dreamland there for a second, but summer is 
also the time of crucial opportunity. And by opportunity, I mean it's 
internship season. In this episode, we'll discuss how to maximize your 
summer internship experience and how to best position yourself for 
success and to get that full time job offer.

00;00;52;00 - 00;01;04;08
Jon Quinn
We have three guests today, a colleague of mine with tons of 
experience in this area, and two hand-picked students of mine. One is 
a former student and one will soon be a former student that is 
graduating in just a couple weeks.

00;01;04;10 - 00;01;20;22
Riley Ciarletta
Hi everyone, I'm Riley Ciarletta I'm a marketing major and business 
analytics minor here at Fisher College of Business. I'll be graduating 
May 2024, and this past summer I worked at Ford Motor Company as a 
marketing intern, and I will be joining them come September 2024.

00;01;20;25 - 00;01;34;16
Jacob Henyey
My name is Jacob Henyey Fisher College of Business graduate 2023, and 
I currently work as a sales analyst for a company called Unilever and 
their target business team in Minneapolis, Minnesota. Prior to that, I 
also interned at Unilever as well.

00;01;34;18 - 00;01;49;29
Larry Inks
Yeah, hi. Great to be here. I'm Larry Inks, I’m a clinical professor 
in the management human resources department. and in a prior life, 
when I was at Cardinal Health and other companies, I was heavily 
involved with the interns and intern development programs, things like 
that.

00;01;50;01 - 00;02;08;13
Jon Quinn
I'm sure our listeners are familiar with Ford. You know, the makers of 



such a iconic brands like the Mustang and the F-150, amongst others. 
But many of you might not know Unilever, the multinational consumer 
packaged goods company. But I bet you know many of their brands like 
Axe Body Spray, dove, dove for men, which is one of my personal 
favorites, Noxzema and Pond's.

00;02;08;15 - 00;02;12;05
Jon Quinn
Thanks for joining me on Career EQ, Jacob and Riley, and welcome back, 
Larry.

00;02;12;08 - 00;02;12;28
Larry Inks
Great to be here.

00;02;12;29 - 00;02;13;13
Jacob Henyey
Thanks.

00;02;13;13 - 00;02;13;27
Riley Ciarletta
Thank you for having me.

00;02;14;11 - 00;02;31;21
Jon Quinn
Many of our listeners may be embarking on their first internship 
experience, so I want to give them an idea of what they can expect and 
how can they best operate with an internship to ensure success. So, 
Riley, why don't you kick us off? Tell us about your internship and 
Ford, what did they have you doing and what was your final deliverable 
like?

00;02;31;23 - 00;02;59;06
Riley Ciarletta
Yeah. So at Ford, I was on the services marketing team, and I was 
basically assigned to one project, and that was to create a solution 
to enhance the, the evolving needs of the customers. So I chose to 
focus on seniors because I saw a big, opportunity there. And I had one 
deliverable and that was basically to create the service that helped 
enable mobility and enhance the driving experience for those seniors.

00;02;59;08 - 00;03;14;13
Riley Ciarletta
So that was what I worked on primarily the entire summer. But I saw 
that I kind of had a lot of extra time. So I asked my manager to get a 
little more experience on the data side because that is part of my 
minor. So she then got me in touch with another team and that was 
super cool.

00;03;14;13 - 00;03;29;00



Riley Ciarletta
So I did a lot of work with their vehicle build data on the data side. 
So for my final deliverable, I got to present two projects instead of 
one like the other intern. So I think that really like set me apart 
and also gave me kind of a,

00;03;29;03 - 00;03;29;20
Jon Quinn
A leg up.

00;03;29;21 - 00;03;32;07
Riley Ciarletta
A leg up, compared to the other team. So that was.

00;03;32;07 - 00;03;49;09
Jon Quinn
Awesome. Yeah. I think it was an important part of that when you said, 
like, you took, an active role in your internship and versus a passive 
one. So you, you expressed some interest in some getting in some other 
years. I think that's great. So, Jacob, tell us a little bit about 
your internship experience at Unilever.

00;03;49;12 - 00;04;11;06
Jacob Henyey
I was a brand management marketing intern on their Ben and Jerry's 
brands. Specifically, one of the brands that Unilever owns. This was 
back in summer of 2022. Ben and Jerry's was coming out with a new 
flavor called Oatmeal Dream Pie. It's like a play on the nostalgic 
Little Debbie's cookies that a lot of people have snacked on growing 
up, and it was set to launch in 2023.

00;04;11;08 - 00;04;43;19
Jacob Henyey
if you've ever been walking down the freezer aisle at a grocery store, 
you've probably seen a little banner or creative journal sticking out 
of the freezer doors to promote, one of the products inside. And so my 
final deliverable was to create one of those visuals for oatmeal Dream 
Pie, highlighting the pint itself. Maybe some of the little, like Ben 
and Jerry's cows that they use in a lot of their visuals, showing that 
it was vegan, dairy free, and then also promoting some of their 
ingredient partners as well.

00;04;43;21 - 00;05;06;25
Jacob Henyey
At first, like I was like, oh, right. I've done this plenty of times 
in college for whatever events we have going on, just like I do it in 
Canva. and it'll be done just like that. what I learned from this, 
though, was in a business world where competition is so fierce, like a 
seemingly small marketing move like that can actually be the 
difference between, like, winning and losing.



00;05;06;27 - 00;05;25;08
Jacob Henyey
and so it started to make sense to me that they were putting so many 
dollars, resources, energy into a visual like that, so quickly, like 
what I did during the summer was I worked with our creative design 
team to make a lot of possible drafts. I worked with our analytics 
team to shoot out a questionnaire on those drafts.

00;05;25;10 - 00;05;48;17
Jacob Henyey
I ran focus groups with, ice cream consumers, lovers, to kind of get 
some insights on what the future of ice cream may be. And all along, I 
was kind of managing a budget to make sure this project was 
sustainable moving forward. and then finally, similar to Riley, I 
presented, a final project to a group on, the creative Visual and how 
it got there.

00;05;48;20 - 00;06;08;06
Jon Quinn
Yeah. So most internships are usually structured about a final 
deliverable in a presentation. And we'll talk a little bit about how 
you kind of can structure your summer to make sure you stay on track. 
Because it's only usually only 12 weeks. It's easy to, fall behind. 
But before we get into that, Larry, in your career, you've been 
responsible for designing and managing internship programs.

00;06;08;08 - 00;06;20;01
Jon Quinn
Tell us a little bit about, like, you know, what are those key 
experiential elements? You try to include that what type of sports 
provided the interns and how success is usually evaluated?

00;06;20;02 - 00;06;38;03
Larry Inks
Yeah. I mean, well, first of all, you want to try to expose them to 
some good, opportunities. You want to give them a chance to kind of 
just learn some new skills, all that kind of thing. and I think, you 
know, went from a support standpoint, you know, you want to provide 
some developmental support. You want to make sure they get off to a 
good start.

00;06;38;05 - 00;07;06;14
Larry Inks
if they've got questions, you want to be there for them, you know, 
that kind of thing. But I think also, you know, you're looking for and 
it's something that the folks have talked about. You're you're looking 
for people that are going to be proactive about taking things on. You 
know, they're intellectually curious, they want to learn and you want 
to you want to feed that, you know, my experience, lately, I don't 



know if you agree with this or not, John, but most organizations are 
not going to hire somebody as an intern if they don't think that 
there's a decent probability that they could work out as a full time 
employee.

00;07;06;16 - 00;07;12;15
Larry Inks
Right? I mean, companies aren't really doing the the clerical stuff 
anymore. They just don't have the this isn't a.

00;07;12;15 - 00;07;13;20
Jon Quinn
Philanthropy, right? This is.

00;07;13;20 - 00;07;29;07
Larry Inks
A trend, you know. So this is their their actively looking to to see 
if this is the kind of person that we want to be having. And so we 
would give them opportunities and see if they would take these 
opportunities on. So it's you know, we're looking at them throughout 
the, throughout the summer.

00;07;29;09 - 00;07;51;06
Jon Quinn
So, we'll talk a little bit about how the, internship is structured 
because I interned at Scott Paper Company, you know, toilet paper, 
paper towels, now owned by Kimberly Clark. But it a standalone company 
in Philadelphia at the time, I spun my wheels for, like, the first 
month, doing probably too much research. And, before I realized it's 
like, oh, my gosh, I'm only x number of weeks away from my 
presentation.

00;07;51;06 - 00;08;09;17
Jon Quinn
I'm nowhere near ready. So how can you properly structure and maybe 
even think about it like in thirds, if four week blocks of what you 
should be accomplishing your first four weeks second four weeks, and 
what you should be focusing on your last four weeks, how did you go 
about doing that? And, how did that, like, translate into success for 
you?

00;08;09;17 - 00;08;11;15
Jon Quinn
Riley, you want to start us off?

00;08;11;17 - 00;08;31;08
Riley Ciarletta
yeah. So for me, I guess the first four weeks I kind of spent trying 
to understand the customers and like, the consumers. So I was 
researching, like, the different evolving needs of, like, all 



different consumers, like one that, maybe had medical issues that were 
impacting their, like, driving experience. So I was kind of all over 
doing research and I was meeting with people.

00;08;31;11 - 00;08;48;17
Riley Ciarletta
I would say I was meeting with my manager about every day at that for 
those first like few weeks, which is super beneficial. But then I 
think that a lot of kids will relate to this is that managers aren't 
really there as much as they are in the beginning weeks, like they 
actually have a lot going on.

00;08;48;19 - 00;08;50;08
Riley Ciarletta
So I think that a big part about and.

00;08;50;08 - 00;08;53;05
Jon Quinn
Quite honestly, sometimes the interns a little bit lower on their 
priority.

00;08;53;05 - 00;09;02;29
Riley Ciarletta
List. Yeah. And yeah. So I saw that a lot. So even with me is like 
that first few weeks, maybe they're there every day, but then you have 
to kind of just do it all on your own start.

00;09;02;29 - 00;09;03;17
Jon Quinn
Figure it out.

00;09;03;19 - 00;09;25;16
Riley Ciarletta
Yeah. And at that point I would say in the middle and towards the end 
I was working by myself probably the entire time, and I was only 
meeting with my managers when I was going over my final project and I 
started working on my final project. I would say week two, and I was 
developing that PowerPoint deck the entire summer, which is what my 
supervisors had to do, because putting the slides together is kind of 
a lot of work.

00;09;25;16 - 00;09;35;13
Riley Ciarletta
So every time I was always doing my slides and stuff. So that was 
probably the biggest part of my project. And then I would do like 
little coffee chats and stuff, which is nice.

00;09;35;15 - 00;09;49;16
Jon Quinn
I want to talk about that comp and come back to that point about the 



coffee chats, because I think that's important that networking and 
those informal touch spaces during your internship. Jacob, what about 
you? How about how did you structure? Because I know a couple years 
ago, you and I had some conversations about this before you started 
your internship.

00;09;49;16 - 00;09;55;03
Jon Quinn
So how did you structure your internship and, come to successful 
conclusion.

00;09;55;06 - 00;10;13;23
Jacob Henyey
Right. I would say it was structured very similar to, to what Riley 
said as well. A lot of hand-holding, a lot of research at the start, 
and then kind of doing things on your own, towards the end. the big 
piece of advice that I would give, though, is like leading up to the 
internship, when you ask your boss, like, is there anything I can do 
to prepare?

00;10;13;25 - 00;10;28;28
Jacob Henyey
They're usually going to say no, but like, there's always something 
that you like, there's always some things you can do. So like you can 
do some of that prior research before you even get to the company. So 
for me, for Ben and Jerry's is just me doing a lot of research on the 
flavors, the history, the values that Ben and Jerry has.

00;10;28;28 - 00;10;58;15
Jacob Henyey
And so then when the internship actually started, I was able to focus 
more on, like hitting the ground running because, I don't know, like I 
think of like a 40 year career as, like a marathon. if you're thinking 
of that in that way, an internship is like a 12 week sprint. And so 
you really want to hit the ground running, and do that background 
research, maybe do not networking, but like meet with your bosses or 
the people a few times before the internship even begins so that 
you're ready to go, when that time comes.

00;10;58;15 - 00;11;04;13
Jacob Henyey
And then that'll just give you more time, to work on your actual 
deliverables and work on that final project.

00;11;04;15 - 00;11;05;17
Jon Quinn
Yeah.

00;11;05;20 - 00;11;15;26
Larry Inks



And I think, by the way, the initiative that you all are talking 
about, that's that's a great thing for the employer to see as well. 
You know, it shows that, I mean, you're going above and beyond and 
that's that's powerful stuff. Yeah.

00;11;15;28 - 00;11;25;14
Jon Quinn
So, Riley, you mentioned about these coffee chats and these kind of 
informal touch pieces, talk a little bit more about how you initiated 
that and what was the purpose.

00;11;25;17 - 00;11;41;20
Riley Ciarletta
Well, for it's pretty good as that every week we were set up with, a 
high up in the marketing department. So every week they would set us 
up with coffee chats. And then I would always come prepared with about 
three questions per coffee chat. And if we head off pretty well, I 
would send up a follow up for a little one on one.

00;11;41;22 - 00;11;50;02
Riley Ciarletta
So I did around five one on ones, and I think I met with about 12 of 
them. So about half them I set up some one on ones, which is really 
nice. Yeah.

00;11;50;05 - 00;11;59;28
Jon Quinn
So Jacob, what did you do along the lines of like networking, 
understanding and identifying the resources that you needed to get 
what you needed to get done.

00;12;00;03 - 00;12;24;09
Jacob Henyey
Right? For me, it was just about being available. So I ended up 
honestly going into the office just about every single day. part of it 
is because I just didn't trust myself yet working from home and the 
couch is so comfy and you can easily, get sidetracked. But I would go 
in just about every day. And just like walking around the office, 
being there for lunch, like, you just randomly meet people at certain 
points and like, you develop relationships with people.

00;12;24;09 - 00;12;43;16
Jacob Henyey
And so a lot of those coffee chats is kind of started by me seeing the 
same person walking through the halls every day. And after a while I 
was like, hey, do you want to like, grab lunch or grab coffee or 
something? And, just being available, I thought was big for me and 
being open and also realizing, like at the end of the day, like, 
people want to help.



00;12;43;18 - 00;13;00;07
Jacob Henyey
I don't know. I think I think of college being a senior, junior, 
senior. You want to help the freshman out and having that type of, 
mindset. I knew that whenever I was going around meeting people that, 
like, they genuinely did want to help me. And so it kind of made me 
less afraid to reach out to them.

00;13;00;09 - 00;13;03;19
Jacob Henyey
And ask for advice and, stuff related to that.

00;13;03;25 - 00;13;23;11
Larry Inks
Yeah. Related point to that, an internship is a great opportunity for 
you to experience not knowing everything you know, and to build the 
skills of asking people, you know, for for help. And if you're not 
sure about something, ask. I mean, at least from, you know, when I had 
interns, I didn't expect them to know everything.

00;13;23;11 - 00;13;31;25
Larry Inks
What I expected them to do was to take a good shot at it. And if they 
had a question, I want them to come to me, you know? And so. Exactly. 
That's good. Good. Great stuff to do.

00;13;32;02 - 00;13;51;16
Jon Quinn
Yeah. And get organized about your questions. Make sure that you've 
you've got like a list. It's a right, you know, a logical flow to it 
because you want to be respectful of your supervisor's time. Right. So 
no, Riley and Jacob both mentioned, the relationship with their 
supervisors. And, Larry, you've been responsible for a lot of interns 
in your career.

00;13;51;17 - 00;13;54;09
Jon Quinn
What does the supervisor want to see in their intern?

00;13;54;11 - 00;14;17;09
Larry Inks
I, like I said before, I think they want to see somebody that is 
proactive. They're not sitting around, they're showing initiative. I 
think, for me, anyway, I like creativity. I like a different way of 
seeing things, you know, I want somebody who is not going to be afraid 
to ask questions or maybe to question something that you you want to, 
you know, provide your input.

00;14;17;11 - 00;14;34;20
Larry Inks



I think also engagement. You know, to me, it's important that, you 
know, the person seems engaged, you know, so you're talking about 
you're coming in, to the office or whatever it would be. And that 
shows that, you know, you want to immerse yourself in, in the 
situation as opposed to come in and, you know, put your time in and 
then bang, you're gone.

00;14;34;22 - 00;14;43;28
Larry Inks
Yeah. So I, you know, I'm bottom line, I'm looking I'm looking for, 
you know, could this person be a great full time employee, you know. 
And how much runway do they have in.

00;14;43;28 - 00;15;03;19
Jon Quinn
In my experience that is usually culminates in a meeting in late 
August. After all the internships, interns have gone back to school, 
and there's usually a committee meeting and they talk about the 
interns. so it's not just about your supervisor, right? You've got to 
be known and in network a little bit so other people know what you're 
doing.

00;15;03;19 - 00;15;22;09
Jon Quinn
You're visible. Which Jacob, I liked what you said about not sitting 
in the couch and being in the office. You want to be visible, and you 
also want to get yourself out there and introduce yourselves to some 
of these key players. So, right, you talk a little bit about like, 
networking and what sort of degree of networking and how did you go 
about it, doing it your summer internship?

00;15;22;13 - 00;15;45;11
Riley Ciarletta
Yeah. So like I was saying before with the coffee chats, I set up 
about five one on ones towards the beginning of the internship. And 
then towards the end I would reach back out to them and I actually 
presented my final presentation to, I think about five of them to get 
their feedback, because they were the ones that were, they were they 
were like the ones like basically giving, like determining if I got 
the position.

00;15;45;14 - 00;15;46;20
Larry Inks
Evaluated, influential.

00;15;46;20 - 00;16;03;00
Riley Ciarletta
They were influential decision process to get my full time offer. So 
that was super good. And also when I went to Dearborn for a week, even 
though I was remote for most of my internship, that one week, I got to 



meet with all the one on ones that I've had, and that was super good 
because I felt like I wasn't just remote.

00;16;03;00 - 00;16;08;21
Riley Ciarletta
I feel like I had like really strong relationships with all of them, 
and I am still in contact with a few of them today, which is really 
nice.

00;16;08;27 - 00;16;30;00
Jon Quinn
Yeah, I apologize if I seem to be hammering away at this networking 
thing, because it's kind of a, sort topic with me, because when I look 
back on my internship experience, I spent too much time isolated in my 
cube. I should have been out there and interacting people with more 
interest and, and getting to know people and, tapping into additional 
resources.

00;16;30;00 - 00;16;48;23
Jon Quinn
So speaking of resources, like how did you go, Jacob? You had to tap 
into a lot of different resources to get your project done at 
Unilever. How did you go about identifying what resources you need 
both, like whether it is external agencies, whether it's, other folks 
working, you know, over here. How did you go about doing that?

00;16;48;25 - 00;17;14;15
Jacob Henyey
Yeah, I felt very lucky that I had a very clear project, brief, for 
the summer. And I think that's an and very like, in my opinion, you 
should have extensive conversations with your, whoever's handling you 
for the summer or your boss or whoever. You should have some extensive 
conversations on what the the project brief means, how to go about it, 
what external partners you should be talking to.

00;17;14;18 - 00;17;32;08
Jacob Henyey
and at first when I read it, I had no idea what it meant. And then 
after a few hours, a couple days out of the week, talking to my boss 
about it, I understood exactly what I had to do, who was going to be 
influential in helping me do that, and like what steps to take in it.

00;17;32;08 - 00;17;41;11
Jacob Henyey
And so I think early, like, no one's going understand their brief 
early on and just kind of going through it and getting a better 
understanding with your boss is super important.

00;17;41;13 - 00;17;58;14
Jon Quinn



Yeah, I think that's a good point. Like, I would recommend it once you 
really fully understand the scope of what you're going to do that 
summer, which, I love how Jacob earlier said that he understood what 
brand he's going to work on, and he did some prior preparation. 
Preparation? I think that's great. I would highly recommend doing 
that.

00;17;58;17 - 00;18;19;05
Jon Quinn
And then that first meeting you talk with your supervisor about, like 
the scope, the resources available. Then I would recommend the very 
next meeting you have with them. Come back and say, here's how I see, 
here's the timeline I see. All right, and here's how I can get to that 
final deliverable. So Riley, did you did you kind of go about that 
with your but with your supervisor to one degree or another?

00;18;19;12 - 00;18;31;29
Riley Ciarletta
Yeah. So I was set out to go to Dearborn, I think it was on the eighth 
week, and I knew that I wanted to get my final presentation finished 
by that eighth week. So then I could do a dry run with like, the 
entire team. So that was super helpful.

00;18;32;02 - 00;18;34;14
Jon Quinn
To establishing those key milestones. Yeah.

00;18;34;17 - 00;18;52;08
Larry Inks
you know, one of the themes we've been talking about is being 
proactive. And, you know, most organizations probably going to have 
some infrastructure, some process, you know, that they the for the 
entrance to go through. And at least in my experience, we also tried 
to pick the manager pretty carefully. Right. Because of selection 
decisions. Two ways you all got to like the company.

00;18;52;10 - 00;19;18;26
Larry Inks
You know, we could extend an offer to you if you had a terrible 
experience. You're not going to come back, right? Yeah. But the other 
thing I'd really suggest is, you know, don't necessarily assume that 
the company is going to have everything, you know, set out for you 
because they're big. They're they're moving fast. And if there's 
something that you feel like you could really benefit from, or if 
there's a project or something else that you'd like to be exposed to, 
don't wait for them to come to you and say, hey, would you like to go 
get involved with this particular group?

00;19;18;29 - 00;19;27;04
Larry Inks



If you can fit it in, you could say, listen, by the way, this is 
really interesting to me. You know, I'd like to carve out a little bit 
of time, if I could, to work with this, you know, and this other 
project here.

00;19;27;05 - 00;19;29;22
Jon Quinn
Yeah. prospective employers love to see that type of initiative.

00;19;29;22 - 00;19;35;14
Larry Inks
Oh, yeah. And it gets and again, it gets the engagement and the 
commitment. I mean, it's all that stuff that you want to see from a 
full time employee.

00;19;35;18 - 00;19;55;25
Jon Quinn
Yeah, yeah. So I want to talk a little bit about that final 
deliverable and the format. And you know who's all president. And 
Jacob talk a little about, you know what exactly that was. How is that 
structured? How was delivered? what can give an idea to our listeners 
what they can potentially expect?

00;19;55;27 - 00;20;02;14
Jacob Henyey
Yeah. And I'll be honest, this was a little bit of a failure on my 
part. When I look back to my experience.

00;20;02;16 - 00;20;04;25
Jon Quinn
it could have been to get the full time offer. So.

00;20;04;25 - 00;20;07;04
Jacob Henyey
Yeah, but I know not initially that, but we get to that.

00;20;07;08 - 00;20;07;16
Jon Quinn
Okay.

00;20;07;16 - 00;20;08;12
Jacob Henyey

00;20;08;14 - 00;20;10;06
Jon Quinn
That's another story, right?

00;20;10;08 - 00;20;41;20
Jacob Henyey



Right. it's it's going to be in my in my case, it was a 20 minute 
presentation on the whole project. You had to don the whole summer, 
going through basically the research process and then how basically 
what we've talked about so far working with internal and external 
partners and then what the final results were and the people in my 
case that were, judging or I call them the decision maker, the 
decision makers, they were 5 to 6 higher up people.

00;20;41;22 - 00;21;04;04
Jacob Henyey
And I walked into that room and I realized that I had not met any of 
them. and that was a failure on my part because I hadn't asked my boss 
who they were going to be if I should reach out to them. And I think 
that's where a lot of other interns had a leg up on me, because 
whether it's just like putting putting your face out there, like, for 
example, connecting it to college, professor Quinn is the head of, CPG 
industry immersion program.

00;21;04;07 - 00;21;25;13
Jacob Henyey
You should probably at least meet with him before applying to the 
program or anything you're going for. And so a big thing for me is 
like, figure out who the decision makers are and try like, you don't 
have to have extensive conversations with them, but at least try to 
make sure they know who you are so that when they're going through 
your project and you're speaking to them, they have a little bit of 
background on who you are as a person, in that sense.

00;21;25;13 - 00;21;29;09
Jacob Henyey
And so that's a good I think it's good advice for networking as well.

00;21;29;12 - 00;21;48;20
Larry Inks
Yeah. The other thing we talked about, I think we talked about this 
maybe on another podcast, but you got to remember too, that you're 
going from a very structured environment. Here's the syllabus. Here is 
what you read each day. Here's where you go and etc. to a very 
unstructured situation. So that's something that's to be aware of when 
you're walking in eyes wide open, that you know you're going to have 
to create some of the structure yourself.

00;21;48;20 - 00;21;55;18
Larry Inks
You know, you're gonna have to make some of these, you know, get the 
information you need, etc.. So the transition can be kind of 
challenging sometimes.

00;21;55;20 - 00;22;15;02
Jon Quinn



You know, that's something I'm going to start emphasizing more in my 
capstone classes is this idea of constructivism because you have to 
find your own way to success. That's not going to be charted out for 
you like a rubric. And so that those senior level classes is that I 
see that as a transition period into the real world.

00;22;15;04 - 00;22;22;13
Jon Quinn
So. Right. Tell us about your found deliverable. Like who was in the 
room, and how it was structured. What did you present?

00;22;22;15 - 00;22;43;20
Riley Ciarletta
yep. So everyone that I met, my presentation, was 20 minutes and I did 
it virtually, so I didn't have to walk into a room full of people, 
which was a little bit better. yeah. Yeah. So I had to present two 
projects, but I actually struggled a bit with this because I was 
presenting to a team of all the marketers I was having coffee chats 
with.

00;22;43;23 - 00;23;03;05
Riley Ciarletta
But then the data side, my data manager wanted me to really hone in on 
all the data in my presentation. But I am, at the end of the day 
presenting to a group of marketers and they don't want to hear about 
all the data. So I did struggle a little bit with this about how to 
balance the two, and I ended up spending a little bit more time on my 
marketing telling the story.

00;23;03;05 - 00;23;20;08
Riley Ciarletta
And then I finish off the project with a bit of like a smaller amount 
of the data part, because you do have to know your audience at the end 
of the day, and I don't think they wanted to hear about all the 
improved trim values and the kilowatts that I was fixing up. So that 
was a big part of my presentation that I struggled with.

00;23;20;08 - 00;23;41;02
Riley Ciarletta
But I think that, like I was saying before, is that I ran through my 
project with about, I think, around five people who are on the 
committee to make that final decision, and they already told me things 
to improve on. So by the time it came to my presentation, they saw 
that I made those improvements and I took that initiative and that 
helped out a lot, and I did pretty well on my presentation.

00;23;41;05 - 00;23;42;12
Jon Quinn
Awesome. So go ahead.



00;23;42;16 - 00;23;58;21
Larry Inks
Yeah. No, I had a quick I had a question we before we were talking 
about what do employers look for? I'm kind of curious to see what were 
the things that you all were looking for and what convinced you, what 
made you make the decision that you did? And you know, just what are 
your suggestions for interns going out?

00;23;58;21 - 00;24;08;00
Larry Inks
What do you what are some things that they could be looking for if 
they're trying to decide, is this a place I would like to if I get an 
offer, I want to be here long term. What? What sealed the deal for you 
guys?

00;24;08;02 - 00;24;27;13
Riley Ciarletta
I think what sealed the deal for me is that Ford is, a big family, and 
they hire internally and I think that throughout our internship, we 
were talking about full time offers the entire time. So we were 
meeting with graduates who were going into the field, and we were 
always continuously having that conversation would set us up to set 
some expectations for what's to come if we get that full time offer.

00;24;27;16 - 00;24;46;06
Riley Ciarletta
So I think that that helped out a lot is like the clear communication 
with not only the higher ups, but also those, recent graduates, which 
was really nice. So that was definitely something that they say. And I 
know that, with the rotational programs, they, prefer to hire those 
kids rather than other people who have haven't gone through the 
program.

00;24;46;06 - 00;24;52;14
Riley Ciarletta
So that was a big key indicator that if I go through this rotational 
program, I'll be better set in the company, which is nice.

00;24;52;15 - 00;24;55;19
Jon Quinn
Yes. Awesome. Jacob, what about you?

00;24;55;22 - 00;25;11;04
Jacob Henyey
Agreed. the way I looked at it was like, what is my daily life going 
to be two, three years down the road, ten years down the road? And 
there's two ways that you can look at that. The first is the people. 
could I see myself hanging out with these people every single day, 
especially if you're going into the office a lot.



00;25;11;07 - 00;25;40;22
Jacob Henyey
And I found as the summer went on, especially the other interns that 
were my age, I was like, I could see these people like being some of 
my best friends. And so it's not always going to be like that, but 
that's one part of it. And then the other part is, can you see 
yourself doing, 8 to 10 hours of work doing this subject matter or, 
looking at, or just whatever the subject matter is, but the company 
can do you have passion in what this company, what industry it's part 
of.

00;25;40;22 - 00;25;59;04
Jacob Henyey
And so the CPG industry, for me, I love brands. Like, I'll go home and 
talk to my parents, talk to my friends about brands all day and so for 
me, figuring that I can spend time with these people every single day 
that also work there, but also I'm like proud to talk about my work, 
and I could see myself being fulfilled for 8 to 10 hours a day.

00;25;59;06 - 00;26;04;17
Jacob Henyey
Those are the two things that really locked it, locked it in, and 
yeah, I hadn't had that I maybe would have left elsewhere.

00;26;04;24 - 00;26;16;29
Larry Inks
Yeah. Well, that also points to the idea that, and internships are 
great opportunity. You might think that you want to be doing this, and 
you might realize after a summer doing it, it's really not your cup of 
tea. And that could be equally valuable.

00;26;16;29 - 00;26;36;11
Jon Quinn
Yeah. people parts big because, when I was at Applebee's, I was on a 
committee, a culture committee, and one of our, deliverables was, how 
can we improve retention? and we, you know, did this big, like, big 
survey. And one of the leading, indicating metrics was, do I have the 
best friend at work right now?

00;26;36;11 - 00;26;41;19
Jon Quinn
And if you did that, that was much, highly, much more highly likely 
that you're going to stay there for a number of years.

00;26;41;24 - 00;26;58;02
Larry Inks
One last suggestion. So I don't know if people are listening. It could 
be that, you know, this isn't the company that I wanted to get. You 
know, I, you know, I applied to this other company and I got this 
opportunity here. What I would tell people is, you know, hey, that 



dream company is still going to be there for you and and going away.

00;26;58;04 - 00;27;17;21
Larry Inks
The other thing is, this might turn out to be a company that you 
didn't realize was going to be that great. John and I overlapped at 
yum brands in graduate school. I did an internship at IBM corporate 
office in Armonk, New York. The next summer I went to Pizza Hut in 
Wichita, Kansas, and I can remember thinking, what a contrast this is 
going to be.

00;27;17;23 - 00;27;33;25
Larry Inks
And the Pizza Hut people blew IBM out of the water. I got out there. 
It was a great experience. The culture was amazing. So I would just 
tell people, be open minded and, you know, immerse yourself and 
experience it. And you might find that it's a company that you could 
see yourself there for a long time.

00;27;33;26 - 00;27;51;25
Jon Quinn
That's a really good point. I'm glad you brought that up because I had 
a very similar experience. You know, I started off in CPG, then I 
ended up at yum. And I agree, the culture and the people I worked 
with, the yum. What I learned there, yeah, was a fantastic experience. 
Yeah, yeah. So. All right. Well, thanks, Riley,

00;27;51;25 - 00;28;01;11
Jon Quinn
Jacob, Larry, for your time today, talking about internships. 
Internships can be such an important stepping stone for your career 
and your insights and experience have been very helpful.

00;28;01;13 - 00;28;07;22
Larry Inks
Great. Thank you. Yeah. Yep. And congratulations to you. And and, good 
luck in your new roles. Yeah.

00;28;07;22 - 00;28;21;22
Jon Quinn
Yeah, actually, Jacob was a guest lecturer at my CPG immersion class 
this past semester, so. All right, all right. So, Riley, just be 
ready. I'm asking you to come back and be a guest lecturer. So make 
sure you check out our web page for additional resources and see you 
again soon at Career EQ.

00;28;21;25 - 00;28;41;09
Intro/Outro
Please check the web page for additional related links and resources 
on this topic. Career EQ is brought to you by the Fisher College of 



Business at the Ohio State University, and is made possible by our 
producer, Doug Carraway, and Fisher's Office of Career Management, 
dedicated to supporting our students in the launch of their careers. 
See you soon at Career EQ.


